Marketing Club Constitution
Article 1. Name

The name of this organization shall be the University of Notre Dame Undergraduate "Marketing Club."

Article 2. Purpose
The purpose of the University of Notre Dame Marketing Club is to provide a medium for the interaction of all those interested in Marketing. The Club strives to go one step beyond the classroom in terms of learning what Marketing really constitutes by organizing speakers, field trips, and social interaction between students and faculty. It is a resource for connecting the students throughout their education in and out of the classroom. The mission is to provide marketing students with an opportunity to expose themselves for a career in marketing. The Club is designed to bring marketing majors together in a social setting, to create an environment to foster long-term marketing relationships. This is met through a variety of means: Speaker Series, Career and Internship Opportunities, Social Events, plus general Q&A between students.

Article 3. Membership

Section 1. Membership is open to any student interested in Marketing and related fields.

Section 2. Each member must pay an annual membership fee of $5.00 that is to be collected at the first meeting of the academic year. Membership fees are to be paid to the Treasurer of the Marketing Club.

Article 4. Officers

Section 1. The President, Vice President, Secretary, and Treasurer shall be the officers in control of this organization.

Section 2. The duties of the President shall be to convene and preside over meetings of the Club and to supervise and direct all Club activities.

Section 3. The duties of the Vice President shall be to preside over meetings of the Club in the absence of the President and to organize, promote, and follow up on any activities so agreed upon by the Club Officers.

Section 4. The duties of the Secretary shall be to aid in all Club promotions and activities with added responsibilities of communications between Club Officers and Club Members.

Section 5. The duties of the Treasurer shall be to aid in all Club promotions and activities with additional responsibility in controlling and allocating Club funds upon final approval of all officers in conjunction with the faculty advisor.

Article 5. Appointment of Officers

Section 1. An annual appointment of Officers is made at the end of February prior to the deadline set by Student Activities. Appointment to each of the offices is accomplished by submission of responses to a series of questions created by the current officers.

Section 2. If either the Secretary or Treasurer position is not fulfilled by the deadline of submitting the President and Vice President then the responsibility is transferred to the new officers. They shall fill the position at the start of the next academic year, also by process of collecting responses to a series of questions.

Section 3 The current officers will elect the incoming officers. A majority vote (51%) is required to elect a

candidate to each officer position.

Article 6. Impeachment of Officers

Section 1. An elected Officer found deficient in his/her duties may be removed by a two-thirds vote of the Club members.

Section 2. Unanimous agreement of the Club�s Officers and a two-thirds vote of the Club members shall be the procedure for replacing any impeached Officer or one who resigns from office.

 

Article 7. Meetings

Section 1. The Club shall meet monthly on a day so designated by the Officers.

Section 2. A quorum (minimum number of people in attendance necessary for business to be conducted) is at 10% of the current club membership.

Article 8. Disbursement of Funds

Section 1. All disbursements must be authorized by both the President and the Treasurer.

Section 2. Any disbursement over $25 must be approved by a majority of all four Officers and the faculty advisor.

Article 9. Amendments

Section 1. Amendments to this constitution may be made at any time by a two-thirds vote of the membership present when the vote is taken.

Article 10. Appointment of Advisor
Section 1. A list of potential candidates for the advisor position will be presented to the club members.

A two-thirds vote of the Marketing Club members is required to elect an advisor.

Section 2. The ballot will be in written form and tallied by the current club officers.

